

































































TOOLS:
VIDEO SHORTS 8
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VO: Learn more about the new flow of business in Walkerton and
throughout Brockton — and be inspired!

Video Storyboard

ELEMENT DIRECTION / CONTENT

* Think of the video style as a trailer for the business story that’s going on in Walkerton
* Format should be similar to the Business to Bruce video on the website but shorter
and focused on one person only

VISUAL * Maximum length: 60 seconds
DIRECTION: Introduce the entrepreneur 10 seconds
How long in town 5 seconds
What'’s unique about the business 25 seconds
Why in Walkerton 20 seconds
Titles: Inspiring the New Flow of Business
GRAPHICS: Nameplates: Business Owner name and business name, location, website
Close: Walkerton BtoB theme, name, website

DESCRIBED For AODA compliance
VIDEO:



https://www.w3.org/TR/UNDERSTANDING-WCAG20/media-equiv-audio-desc-only.html
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Discover the new flow ‘
of Brockton Business

Next Generation Brockton Business
Awards

Want to know what business around here in the
future looks like? Meet our best young
entrepreneurs at the first annual celebration of
next generation business ownership in Walkerton
and throughout Brockton. Success in key
forward-looking sectors will be honoured —
agriculture, retail, tech/fenvironmental,
maker/cultural artisans and the Open Class.

Keynote: The Business Revival of Rural
Canada

Place: Town Hall

Date: Wednesday, September 13, 2017
Time: Town Hall

Speaker:

Lorem Ipsum

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Duis eu
lorem porta, pulvinar nulla at,
cursus ex. Vivamus quis posuere.

Ut sit amet lobortis lacus. Donec et lectus eleif-
end dui sodales lacinia sit amet vestibulum
augue. Nullam dignissim tortor vitae felis pellen-
tesque consectetur a eu felis. Etiam sollicitudin
nunc at mauris pulvinar luctus.

RSVP:
email and phone contacts

BUSINESS@BRUCE.ca

E-vite

Next Generation Brockton Business Awards
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Implementing The Tools

‘ YEAR1 ‘ YEAR 2 ‘ YEAR3 ‘
ELEMENT BUDGET
Q Q2 Q3 Q4| Q1 Q2 Q Q4 Q1 Q2 Q@ Q4
PHOTOGRAPHY
Original Photogrgphy that supports positioning. Focus on the . . Biennially: $1,500
young & innovative

PITCHKIT & INSERTS

Print to have on-hand and make available digitally - ‘ ‘ - ‘ - ‘ ‘ ‘
Review content annually for accuracy ‘ ‘ ‘ - ‘ - ‘ ‘ - Annual Printing: $1,500
Monitor trends and create industry- or topically-relevant inserts as required _

PULL-UP BANNER

Source supplier and produce - ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ One-Time Cost: $600

Use at events, meetings, workshops and appropriate tourism opportunities _ '
POSTERS

Print

Distribute & Display - - - Annual Printing: $200
DIGITAL VIDEO SHORTS

Pre-Production (planning, sourcing supplier, logistics etc.) - ‘

Production (interview & gather footage)

N |
Post-Production (editing) ‘ -
1

Promote (social media, paid social & digital, business owner networks)






